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72024-2025 "R B HF-E BB X AME B %
2024-2025 Taiwan Tourism Indonesia PR Campaign
R
Bidding Specifications
- REREERG Y CEREE (T AfEAE) 2 R p M AT R R o The
“Government Procurement Act” (hereinafter referred to as the “Act”) and its related
regulations promulgated by the responsible entity of the Act apply to this
procurement.
=~ AR Tendering agency : & ERLE L € M PEE (T AR )
Taiwan Visitors Association Kuala Lumpur Office (hereinafter referred to as
the “Agency”).
~ 3% 4L Project name - 2024-2025 Er R B - FEE OB T Bk o
2024-2025 Taiwan Tourism Indonesia PR Campaign
z ~ 2+ P & Project Objectives :
ARBAFBEELETNNERE RFAOLRE 0 BIC P REERBLEREL S A
a4 A3t 2R%]* T Saatnya Berkunjung ke Taiwan ; 7 2 b & 4L 0 %k 2
BRI FYERL AR LRI RGP DR L% AT BF
oW kB & e B Rk R A4 Bk A dic o In order to enhance
the visibility of the Taiwan tourism brand in Indonesia and strengthen the target

fu

audience’s awareness of Taiwan's diverse tourism themes, aiming to increase the
number of Indonesian tourists visiting Taiwan, this project plans to utilize the
central theme name 'Saatnya Berkunjung ke Taiwan', establish a promotional
theme, leverage Indonesian celebrities to promote Taiwan as a tourist destination,
create relevant promotional materials, and supplement with band media
promotion.

I ~ %% 3% Budget :

R EGFFE4£608 ~F (74 98%4 % 1,929 § ~)- The budget amount

is USD 600,000 (including tax, approximately NT$19.29 million).

=~ Ja X8 /& Performance Period : % i TP PHALBB P 7 3 A a2

& J& - The procurement subject shall be supplied within 18 months from the

date specified by the Agency.
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(=)

(=)

s R yEE 7% Contents of entrustment :

a4 4@k @& L Introduction of Taiwan tourism promotional
spokespersons : #rgEr b F LAv LR 2 RS (RRALFE M F E 400
?a*u b)) o2 4 #ﬁl{%i?ﬁu%* BT A REERM RIME B
I3 ENRERAFE T BLFREEPM T I 405 R ARG
2031008 YRiFr 3RS A AkEy BT 0 2 2% 1000 i o
WAL R Tt e R ALE N L R - Invitation of well-known and
influential celebrities in Indonesia, each with over 4 million followers on
social media, to serve as spokespersons for Taiwan tourism. They are required
to participate in a minimum of 3 physical promotional events in Indonesia and
share Taiwan tourism-related content on social media platforms at least 40
times, aiming to accumulate at least 1 million likes. Additionally, there is a
requirement to produce at least 2 themed promotional materials featuring the
spokesperson, totaling 1,000 copies, to enhance the visibility of the Taiwan
tourism brand within the Indonesian community.
Pt R KL 2 @ Planning and assisting in integrated virtual and
physical promotion : #r3j-5 R 3+ % e 5 4p B et & 4 (MR ALFRE L 2
Ut ) It 4 as BRREIAEAY Ry BERT S E 48 %
RS S -2 Mﬂwév 5 e AR TALISL 80K A
'**ﬁg:; i 80 # - Invitation of a minimum of 4 Indonesian Internet
celebrities related to travel (each with over 500,000 followers on social media)
to individually attend a total of 4 promotional events in Indonesia. They will
promote Taiwan tourism-related information at least 80 times through online
videos, social media posts, etc., aiming to accumulate at least 800,000 likes.
%l 174 Ak ¢ @B % Production of Taiwan Tourism promotion videos : i
FEARBRE BAT A RELPRELBEIFEILI NS LN TN
TP F 302 60 f5= AR A > F 7 TIEL80 fju A2
FTE oM BY RS RALE ek FeEzBI 13 fv ik
WHITERE B2 280 R oBF L2 WA LRI 18 B2
(p 2By Ay ) YHUFIEEy 3P T IS4 T 57 TR
302 60 #)» AEE R AT A EFHTy BiEH(FH/IALY) - O

2
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EORAB R E T4 RS g =< #cfisiE 500 g =x 2+ eInvitation of
Taiwan Tourism Spokespersons to film at least 1 comprehensive theme of
Taiwan tourism promotion video. This video should be edited into three
standard versions of 15 seconds, 30 seconds, and 60 seconds, and an
additional behind-the-scenes footage of at least 180 seconds. Following the
completion of the relevant video, a press conference promoting the video
should be held in Taiwan at least once. The video should be available for
public viewing and media advertising by the Agency in both Indonesia and
Taiwan for at least 18 months (counting from the date of public release).
Additionally, production of at least 4 themed promotional videos is required,
including two standard versions of 30 seconds and 60 seconds respectively,
and band promotion activities (physical/online) should be conducted via
media channels. The cumulative views of each version of the videos on online
video platforms should exceed 5 million during the contract performance
period.

(e ) ez @ 28R £ Tourism promotion video media advertising : >+ < 7&
tvid % pRid & f ~ f (Jalan Jenderal Sudirman)} 3D %+ B £ 5 # 4 )
154) - Bpk s B P 3% 1 > 1@ * -Broadcasting a 15-second Taiwan
tourism promotion video on a 3D electronic advertising billboard on Jalan
Jenderal Sudirman in the Greater Jakarta area for at least 1 month.

() H & 2@k~ 7 % # Provision of various tourism promotional
materials : K 3 ShiBEP L ¥ A R EY 7 AP 25 A n d ke @

ZAR(AS R A Tz KIS0 F Bk i>EI 0 1,000 >

vﬁbaaaﬁﬁwwﬁ%ﬁ’?%%@%&ﬁagﬁﬁaaﬁggﬁ
18 P )~ @A (AS R+ F#kzHHe KIS0 F 0 F B

%Fgé A 4 i * ) o Designing and editing 2 types of Indonesian-language

AN

themed tourism brochure: (i) Taiwan tourism spokesperson edition: A5 size,
with a minimum of 50 pages including front cover and back cover, printed in
at least 1,000 copies. These brochures should be synchronized with the public
screening schedule of the videos and made available for use by the Agency in
public events in Indonesia and Taiwan for at least 18 months; (ii) General

3
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edition: A5 size, with a minimum of 50 pages including front cover and back
cover, available for permanent use by the Agency.
(=) ## 4]k 4c EPRIFE % Other creative value-added service proposals : 7432
BAAEFWAF 2@ A RECEABF LTI RSP EAL
fie> 3 HREP e 1 TRIE P 2 A A A Y +# 12 » Conducting
value-added creative proposals to enhance the overall implementation
efficiency of this project. However, this task is not included in the budget
allocation. Please specify the accompanying work items and implementation
costs to facilitate the Agency’s contract performance management.
(Z) BHREFrF FER AR TR P BLME »2 ' Rp ‘ff’ﬁ
BEIA s RRAFEL AERLEHANGTETHEDEBME
¥% o0 i 18 {8 4034 7 ~ 7 & - For the implementation of this project, the Agency
may, after confirming the work items with both parties, entrust the supplier to
carry them out. The supplier should cooperate with the Agency unless there
are legitimate reasons for not doing so. The advertising materials or
implementation plans for this project must be submitted to the Agency for
review in advance, and be executed or published after approval.
A~ BB IERERA fort 5] Recommended budget allocation proportions: g @ +
%3 T 5 b p 173 Be+2% The supplier may adjust the allocation based on
the following proportions, with a variance of +2%
(- ) dh & A,L7 @A~ 4 Introduction of Taiwan tourism promotional
spokesperson : %) 30% - approximately 30%.

(=) R} E R EE 7 @ Planning and assisting in integrated virtual and
physical promotion : £ 15% - approximately 15%

(z) ®Wied A,z @S Production of Taiwan tourism promotion videos:
40% - approximately 40%

(e ) ALz B2 HMA 2L Tourism promotion video media advertising @
13% - approximately 13%

(7 ) #&&E&%Ep-k< 7 % Provision of various tourism promotional

materials : ¥ 2% - approximately 2%
1 ~ ¥ ivig 4p K S 2_Relevant provisions on copyright :

4



72024-2025 t R H 4 HEAE ST B | LERE

(=) BB R F A S E RS2 F e RF AL 2N F RS2

(

ARl - P TR R FRFEARE - RF FEHE LR b
FERNTRE2 FlEo B AR OTURF ZF L 35 FITp A
3 ¥ iT A $.4& - For the work completed by the supplier as a result of
fulfilling the contract in this Prospectus, the entire property right of the work
shall be transferred to the Entity at the same time as the work is completed.
The supplier also agrees not to exercise the personality right of the copyright.
The supplier guarantees that the supplier shall be the author of the works
completed by its personnel due to the performance of the contract, and shall
enjoy the property rights and personality rights of the copyright.
B ma 232 FEasln chpb e s 2~ F #
FEEFEFAR P EE KIS SRBE S OBFD s B g s
E—IE @ﬁ%l AR CARRASZEWF AR TELIES RS F I REAR
B RHEER ARIRBERLT TR A2 F T BMELET

PRI FELFI 2Bz B gV L H ¥ o The
supplier shall guarantee that the materials, props, music or other works quoted

ﬁlb—?f%7g

in the completed work of this service proposal have been legally obtained for
local and foreign reproduction, editing, public broadcasting, public
performance, public screening, public transmission, rental and sale,
audio-visual, and that the reproduction, distribution and editing of the product
IS the copyright or authorization of audio-visual publications, so that it can be
used in any way with the work completed in the service Prospectus of this
Prospectus, and can authorize non-profit organizations to conduct non-profit
tourism promotion without the need of additional fees.

(Z) FIFFRSpp e orimd 22 gl .&’iééﬁwwﬁﬁé S

Yo T RIS R % = 4 2 RIS dpdn mﬁ Ted TR B
BRI -7 p 2 4F A > 2 ZRAVUNEFY T S FR R~ rfz
e £ ~ 23k 7 & - The successful bidder shall be fully responsible for legal
and rights disputes arising from copyright or authorization; and in the event
the Entity is subject to a third-party claiming rights or accusing the Entity of
breaking the Law, the successful bidder shall compensate the Entity for all
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costs of the resulting damages, including but not limited to attorney fees,
litigation costs, settlement compensation, travel expenses, etc.

(v ) 252U FITHEPHAT > FL AXZ 92 - Forother copyright-related
provisions of this Prospectus, see the Contract of this Prospectus for details.

Lo~ pRGrERRE 58 2 ) % Format and content of service Prospectus :

(- ) %3 4P 2 %2« Binding rules and delivery :

lLFEP2dm2FrAFTa VAR R R ERP TR
&% 4v 3o o Written in Chinese or English horizontally, printed in A4
format, double-sided printing on principle, with page numbers and a cover.

2. 45 Med M HRMEE LA RF B F A E AETEABET A The
cover should state the name of the procurement Prospectus, the name of the
supplier, the person in charge and the contact information of the contact
person of the Prospectus.

3. #3377 ;% Binding method : #5374 & = ] > Z 37 = # o the binding line is on
the left, bound into a bookilet.

(= ) i» % Number of copies: — 3% 6 i» I ' 7 + % 1 i» -6 copies and 1 electronic
file attached.

(Z) PRirE% 2 2 e 3 2T N % The service proposal should at least
include the following contents :

1. P % % &~ 47 2 {74 2 b Target audience analysis and marketing axis.

2. W FAFLIRAR AT (Lt 202 TRPRERASED
f£§ =2 iT¥ > 34 ) - To execute the manpower plan for the staff of this
Prospectus (a special case team shall be formed to handle it, and their work
responsibilities and operation methods should be clearly identified).

3. AEF 4% 2 B 4 - The planned schedule and progress of this
Prospectus.

4. % % p 3 F5 ¥ ¥ 4 - Prospectus content and cost unit price list.

5, B vz & EPRBE S EBIRIF (P r3T0 38 FE7ERAF
¥ 78 - Other professional services and value-added services that can be
provided (included in scoring considerations, listed as matters to be
implemented after winning the bid.
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6. X3 F & < * - Endorsement Agreement.
7.2 {74 X 29 $3P - Explanation on the actual performance of
related cases in the past.
(2 RFFEZRT N B3 RE 7 FA 4% 1112 222 3 37 - After the content
of the service proposal is delivered, the supplier shall not initiate amendments
or additions.
L -~ EE R pr ey S 24 Selection criteria and selection method
() F=EEE: d PR ey THREEEL R ¢ > DRI R
2% 2205 1% 94 e N 4328 R~ FOFPRAE S TR
FEaomEipmE L %%Jz % B B3 - Selection criteria: The Entity
Shall form a “Procurement Evaluation Committee” in accordance with the
regulations, and in line with Sub-paragraph 9 of Paragraph 1 of Article 22
of the Government Procurement Act: “in the case of contracts for
professional services, technical services or information services awarded
to the winner selected publicly and objectively” for the winning supplier.

(C) =E >N RF LG Fae o d LEL R 4~ w4 o Selection
method: After briefing and answering questions, the suppliers shall be
appraised by each selection committee.

(=) =& 78 p &2 pe~ Selection Items and Allocation :

fe s (&)
3E 38 P Selection Items Allocation

(points)

1 R T @2t 00 #2223 Formulation and 20
planning of overall publicity plan strategy

FTHAEE S OMER S BEY S meS
peeE 2T PPN FZ iR RF] Content and
2 progress planning for various work items such as 30
spokesperson benefits, public relations activities,
promotional videos, travel brochures, etc.

Mﬁ*%ﬁ\ﬁJ\@éﬁﬁ%ﬁ%%ﬁﬁﬁ
3 P HFAAFIFA NI EEES | 15
@ );?; The scale, capability and actual performance
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of similar cases of the supplier; the

professionalism and cooperation of the working
team in this Prospectus.

4 ;’E’ @ * £ 12 4 Reasonable use of funds. 20

5 v 8 JR 7% Value-added service 10

6 i 4% 2 ¥ 23 Debriefing and Q&A 5
£ 3+ Total 100

(= )3:™i% 42 5 Selection procedure : 345 & Jf -v % 63 2L o Refer to Article 63 of the

Instructions to Tenderers

Note: In case of any discrepancies or inconsistencies between the
Mandarin and English text, the Mandarin version shall prevail.



